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NFL vendors share
secrets for
2010 success

Kellen Arnold (left) of the NFL's Emerging
Business program consults with retired boxer
JameelMcCline of Wellington during a workshop
Wednesday at the Palm Beach County
Convention Center.
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Local businesses prepare
to profit from Super Bowl

By ALLISON ROSS
Palm Beach Post Staff Writer

WEST PALM BEACH — Jane Bloom is not
a person who is easily daunted.

Which is why the owner of West Palm
Beach-based Ink & Toner USA decided
Wednesday that it was time for her small
company to try to get a piece of the busi-
ness opportunities related to Super Bowl
XLIV, scheduled for Dolphin Stadium in
Miami Gardens in 2010.

Blooms was one of about 450 small,
minority- or women-owned businesses that
spent an afternoon at the Palm Beach Coun-
ty Convention Center for an NFL Emerging
Business Workshop. The event — hosted by
the South Florida Super Bowl Host Commit-
tee, the Palm Beach County Commission
and the Palm Beach County Sports Com-
mission — was to help give local businesses
entree into not only the Super Bowl, but the
Pro Bowl, which also will be played in South
Florida in 2010.

“We can provide business at a great
price just like big businesses can, if you
just give us the opportunities,” Bloom
said. “It sounds like a lot of paperwork, but
it’s not a hard process. I'm not intimidated
by any means.”

Participants at the workshop heard
firsthand from NFL vendors and purchas-
ing entities on how to procure business
contracts, and they listened to stories of
local businesses that were successful at
previous Super Bowls.

“Its common knowledge that small
businesses are truly the backbone of a
community,” said Tisha Ford, manager
of events business development with the
NFL, “but in an event of this scale, small
business can get lost. It’s hard to get to the
right people, to make the right connec-
tions. The Emerging Business program

How to join the team

Did your company miss the work-
shop, but you're still interested in
Super Bowl contracts?

Here’s how to become involved:

M Get certified as a small, minority- or
women-owned business. A complete list
of third-party certifications is available
online at SouthFloridaSuperBowl.com.
| Fill out the NFL Emerging Business
application posted on the host
committee’s Web site as soon as
possible. Contracts can be awarded as
early as this month.

W For more information, go online to
SouthFloridaSuperBowl.com or call
(305) 614-7558.

Source: South Florida Super Bowl Host Committee
Web site

is a direct link to the people who can get
them business opportunities.”

Among the business owners hoping to
tie their company’s products and services
to the Super Bowl was recently retired
professional heavyweight boxer Jameel
McCline. The Wellington resident said
he came to the workshop to network with
other local business owners and possibly
use his experiences as a pro athlete to help
land some business with the Super Bowl
for his new venture, New Day Consulting.

“I'm just trying to plug in my business
through the Super Bowl somehow, like
everyone else,” McCline said.

According to Rodney Barreto, chairman
of the South Florida Super Bowl Host Com-
mittee, the Super Bowl had a $468 million
economic impact in South Florida when it
was last played here in 2007.
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